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® 60 seconds on the Internet :
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5.7 million videos watched

148K messages sent
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TOP SOCIAL, MESSAGING, AND VIDEO NETWORKS

Rank Brand For News ForAll Rank Brand For News ForAll
1 YouTube 54% (-2) 71% @ 4 Instagram 33% (+1) 54%

2 WhatsApp 48% (+1) 71% 5 Telegram 20% (-) 38%
3 Facebook 35% (-4) 50% X 6 X(formerly Twitter) 13% (-7) 21%
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Which tech platforms will news organisations be focusing on in 2024?
Net score calculated as proportion of respondents saying they are putting more effort, minus those putting less effort.
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YouTube I 1/
m LinkedIn I /1
Instagram . 30

Google other (Discover, AMP etc.)

. Apple News

61 ‘.‘ NEW

» REMAINS CRITICAL
FOCUS FOR PUBLISHERS

PUBLISHERS HAVE PRETTY
MUCH GIVEN UP ON THESE
TWO PLATFORMS




Young creators often outstrip news publishers on TikTok in views

Dylan Page - 10 million followers New York Times, 570,000 followers
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When Israeli ground forces
advanced into the Gaza Strip

370,000
views

BBC News, 2.6m followers
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®\ideo Making Apps

® Quik

® Splice
®\Vont

® Shapshot
® Squarefit
® Photopea
® Lightroom
® Canva

® Videoleap




Awareness of Al chatbots and key uses of chatbots — UK audience survey

Playing around to see what it can do
Asking quick factual questions

_ _ Writing / drafting essays or other text
Microsoft Copilot
Researching a topic of interest in depth
To make fun or entertaining content FXEA
Meta Al . ’
To complete repetitive tasks at work
Writing or checking computer code
Bard Recommendations (e.g. movies, travel)
Job interview preparation
Grok I 4% Cooking assistance
NEWS Finding out the latest news L% _ Low usage so far
C—————
Claude I 204, Other | 5% m——
Don't know / can't recall [ 5%

Source: YouGov Omnibus survey, 7-8 December 2023.



Areas seen to carry the greatest reputational risk from the deployment of Al

News gathering v
Back-end automation

Distribution and recommendations . 3%

Commercial uses I_ 2%,

Coding and product development 0%



® The Challenges

® Artificial Intelligence

® S22b investment/mont
® Livestream Life

® VR Goggles and 3D

® Broadband Speed

® Regulations / Al *

® Transparent and Tonality
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® Information vs News

® |hformation ® News
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® .+ Factcheck

® + Authenticate

® . Context
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original source

S Ask: Who, Why, What,
When and Where?

T H E Verify the (NO
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context PUBLISH

WITHOUT A
CAVEAT*
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Citations
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*if you have not been able to

IF YY%: "I"(E) :::: ::ED verify your information. Explain
the steps you have taken to try

THESE STEPS IT'S A FACT authenticate and fact-check

® Source: @AfrikaCheck




Thank You




	Slide 1: Social Media in Modern Governance
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14

